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Vertical analysis 
Share of main items in the statement of earnings and deficit, as a proportion of 
revenues. 

 
 Q2 2005 Q2 2004 Q1 2005 1st  six months 

of 2005 
1st  six 

months of 
2004 

Revenues 100% 100% 100% 100% 100% 

Cost of sales 34% 30% 27% 32% 30% 

Gross profit 66% 70% 73% 68% 70% 

Operating cost 37% 43% 56% 44% 46% 

Earnings before 
other elements 

28% 27% 17% 24% 24% 

Net earnings 28% 10% 17% 24% 11% 

 
 
Quarterly information 
Figures are rounded into thousand $. 

 2005  2004    2003  
 Q2 Q1 Q4 Q3 Q2 Q1 Q4 Q3 

Revenues 739,000 430,000 502,000 422,000 477,000 320,000 253,000 270,000 
Net earnings 210,000 72,000 (79,000) 25,000 51,000 41,000 (5,000) 18,000 
Basic and diluted 
earnings per share 

0.01 0.00 (0.00) 0.00 0.00 0.00 (0.00) 0.00 

 

Revenues 
The increase in revenues follows from an increase in advertising sales, which are the only 
substantial source of revenues for the corporation. The Internet advertising market, in 
which the corporation is active, experienced a fast and continuous growth. 
Non-cash transactions, corresponding to promotional barter transactions with other 
media contributed to revenues of $ 30,084 in Q2 2005 and $ 60,000 in the first six 
months of 2005. 
 

Cost of sales 
Cost of sales corresponds to royalties paid by BRANCHEZ-VOUS! to publishers of the sites 
represented by the corporation. Over the long term, cost of sales tend to increase as a 
proportion of sales because the rate of royalties paid to represented sites tend to 
increase. 
 

Operating costs 
Operating costs, which are comprised more fixed costs (primarily wages) rather than 
variable costs, have increased less than sales. 

 
Share of the loss of a company subject to significant influence  
In Q1 2004, the corporation had registered $ 20,000 as a share of the loss of a company 
subject to significant influence, to account for the stake it the held in Passeport Media 
International inc.  As this stake was sold on April 12, 2005 at its accounting value (see 
«Sale of a stake in a company subject to significant influence»), no such loss was 
registered in the first six months of 2005. 
 






